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ABSTRACT (up to 300 words) 

 

In a globalized world, the expatriate community 

and the interest in understanding their behavior 

continue to expand. Selecting trustworthy 

healthcare providers is fundamental to their 

adaptation to a new country. Through interviews 

and a survey, the study discusses and analyzes the 

importance of two constructs in a sample of 

expatriates in Dubai: Country of Origin (COO) and 

Word of Mouth (WOM). Findings show when 

expatriates look for a healthcare provider, personal 

WOM is the most important factor in their decision 

process. The sample is a cross-cultural sample of 

expatriates in Dubai. The research also explores the 

effect of expatriates’ origin (developed vs. 

emerging countries) and their levels of English 

fluency.
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